
Value Proposition1. 2. Customer Segments

10. Beneficiaries

3. Channels

4. Relationships

6. Key Resources

7. Key Partners 8. Key Activities

5. Revenue model9. Cost structure

11. Sustainability Impacts (+)12. Sustainability Impacts (-)

Adapted from the Business Model Canvas by Alexander Osterwalder and Yves Pigneur, Business Model
Generation: A Handbook for Visionaries, Game Changers, and Challengers, 2010


